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Terms and Conditions

New Zealand Wine Storytelling Award

1. Overview

The New Zealand Wine Storytelling Award (“Award”) recognises creative and
authentic social media content that explores the culture and appeal of New Zealand
wine during the Pour Yourself a Glass of NZ 2026 campaign.

The Award recipient will be selected by a judging panel based on the quality and
creativity of submitted content. The recipient will receive a return economy airfare to
New Zealand provided by Air New Zealand.

The Award is organised by New Zealand Trade & Enterprise (“Promoter”).
2. Eligibility

Participation in the Award does not require the purchase or consumption of any
product. Participants may create content using previously purchased products, legally
obtained products, or other relevant experiences.

To participate in the Award, individuals must:

e Be 20 years of age or older at the time of registration
e Operate a public Instagram account
o Register for the Award via the official registration form on the campaign website

e Publish at least one Instagram feed post that meets the content requirements
outlined in Clause 4

Entrants must be legally capable of entering this programme and agree to be bound by
these Terms and Conditions.

The following individuals are not eligible to participate:

e Employees of the Promoter, its agencies, or suppliers involved in the
administration of the Award

e Immediate family members of such employees

e Members of the judging panel

3. Registration

Participants must register via the campaign website: discovernzwine.com



The registration form will collect:

e Name
e Instagram account handle

e Confirmation of eligibility and agreement to these Terms and Conditions

Only posts published after registration and within the eligible posting period will be
considered.

4. Content Requirements

To be eligible for consideration, participants must publish at least one Instagram feed
post. Instagram Reels, Stories, Live content, and other formats will not be considered.

Eligible posts must:

e Be published between 15 May and 30 June 2026
e The caption must identify at least one wine brand participating in the Pour
Yourself a Glass of NZ 2026 campaign in the post
¢ Include the campaign hashtags:
o #NZWinelapan
o #=a2—V—F UV RUAL D]
e Tagthe campaign Instagram account @discovernew.nz

e Share a personal experience, impression, or story about the wine
Participants are encouraged, but not required, to:

e Highlight the appeal of New Zealand wine
¢ Include food pairing suggestions
e Share educational or cultural insights about the wine

Posts must comply with Instagram community guidelines and all applicable laws.

Instagram will be the primary platform for award assessment. Only content posted on
Instagram will be considered by the judging panel. Content shared on other platforms
may support promotion but will not be taken into account for judging.

5. Submission of Entries

Entries will be collected automatically through designated campaign hashtags on
Instagram. No submission form is required. Participants must ensure that all eligible
posts:

e Are published on Instagram within the entry period
¢ Include the required campaign hashtag(s) as specified in these Terms and
Conditions



Only posts identified via the specified hashtag(s) will be considered for judging.

Posts that do not include the required hashtag(s), or are published outside the entry
period, may not be considered.

6. Judging Process

Submissions will be reviewed by an independent judging panel composed of
representatives from the wine industry and campaign partners.

Entries will be evaluated based on:

e Compliance with all post eligibility criteria as outlined in these Terms and
Conditions

e (Quality and authenticity of storytelling

e Creativity and visual presentation

e Demonstrated understanding or appreciation of wine culture

The following factors will not influence the outcome:

e Engagement metrics such as likes or comments

e Alcohol consumption

The judging panel’s decision will be final and binding.
7. Judging Panel

The judging panel will include representatives from organisations involved in the
campaign, including:

e New Zealand Trade and Enterprise
e AirNew Zealand

e New Zealand Winegrowers

The panel will review all eligible submissions and select one participant as the recipient
of the New Zealand Wine Storytelling Award.

The selection will take place on 17 July 2026.
8. Award

One participant will be selected as the recipient of the New Zealand Wine Storytelling
Award.

The award consists of:



One (1) return economy airfare to New Zealand provided by Air New Zealand.

The trip is intended to allow the recipient to explore New Zealand’s wine regions
independently.

New Zealand Winegrowers may assist with introductions to wineries where
appropriate.

The following costs are not included:

e Accommodation

e Localtransportation

e Meals

e Travelinsurance

e Transportation costs between home and Narita Airport

e Passport, NZeTA (Electronic Travel Authority), and any other visa-related
expenses

e Advance seat selection fees

e Any other personal expenses

9. Terms and conditions for the Air New Zealand awards (provided as
part of the NZTE and Air New Zealand partnership)

o Eligible Travel Period: Must return to Narita by June 30, 2027 (maximum stay of
30 days)

e Blackout dates: Even if seats are available within the travel period and on the website, they
are not available if the dedicated booking class for the ticket is full at the time of booking.
Please note that it is particularly difficult to secure seats on and around public holidays and
peak periods, such as spring/summer holidays, year end/New Year holidays, Golden Week,
etc.

o Non-transferrable: The person who can use the ticket is the winner. The ticket cannot be
transferred to third parties, including family and friends, or exchanged for cash.

e Tax not included: The award does not include airport facility fees and taxes, which must be

paid separately.

e Other conditions: Please refer to the letter for booking methods and detailed Terms &
Conditions.

10. Winner Notification and Acceptance

The selected recipient will be notified via the email address provided during
registration.



The recipient must confirm acceptance and provide requested documentation by the
deadline specified by the Promoter.

Failure to respond or provide required documentation may result in the Award being
withdrawn and another participant selected.

11. Rights to Content

By participating in the Award, entrants grant the Promoter and campaign partners
permission to:

e Repost or share submitted content
e Useimages or captions for promotional purposes related to the campaign
e Credit the creator where reasonably possible

Ownership of the original content remains with the creator.
12. General Conditions
The Promoter reserves the right to:

o Verify participant eligibility
e Disqualify any entry that does not comply with these Terms

e Modify or cancel the Award if necessary due to unforeseen circumstances

The Promoter’s decisions regarding the administration and outcome of the Award are
final.

Participation in this Award does not constitute a commercial agreement, employment
relationship, or obligation to promote any product.



