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1. Terms and Conditions for Japan Restaurants and Bars

New Zealand ‘Pour Yourself a Glass of NZ’ Promotional Campaign 2026 in Japan ("Competition")

These are the terms and conditions (“Terms”) that govern the relationship between you, the entrant (“you”,
“your(s)”) and New Zealand Trade and Enterprise, New Zealand Embassy, 20-40 Kamiyama-cho, Shibuya-ku,
Tokyo 150-0047, Japan_("Promoter", “we”, “our”, “us”) in respect of the Prize Draw._

ELIGIBILITY

1. Entry to the Competition is open only to restaurants and bars who are legally registered to operate in
Japan and who have registered to participate in the ‘Pour Yourself a Glass of N2’ promotional campaign by 18
April 2026.

2. Participation in the Competition is limited to one (1) entry per restaurant for each of the award
categories.
3. The following are not eligible to participate in the Competition: (i) employees of New Zealand Trade

and Enterprise (the Promoter), its legal, financial and other advisors, its agents, media agencies, and other
suppliers; (ii) immediate families of such employees or of anyone with whom such employees are domiciled.
In these Terms, “immediate family” includes mother, father, brothers, sisters, sons, daughters, in laws,
spouse or partner; and (iii) the Independent Observer (defined in clause 13 below).

4, By entering the Competition, you confirm that you have legal capacity to enter the Competition and
you agree to be bound by these Terms (i.e. that you are of sufficient age and mental capacity and are entitled
to be legally bound in contract) and by our decisions, which are final in all matters relating to these Terms,
the Competition and the winners' selection.

5. The Promoter reserves the right to verify entries and request proof of identity, residence, and age.
Your entry confirms compliance with all eligibility requirements.

PROMOTION PERIOD

6. The Competition period starts: 1 June 2026, 8:00am JPT and closes on 1 July 2026 at 12:00am JPT
(the “Competition Period”). Competition winner will be decided on 17 July 2026 at 10.00am JPT.

HOW TO ENTER

7. To enter, restaurants must:
a. Register via the online form by 18 April 2026, 4:30pm JPT.
b. Sell at least one brand and two or more varietals of eligible New Zealand wines by the glass or
bottle and promote the consumer campaign during June 2026.
c. Submit sales reports and/or evidence of campaign activity via the online results submission form
by 10 July 2026, 4:30pm JPT.
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d. Additional notes:
i. Only one entry per restaurant counts. Multiple entries via separate accounts are treated
as a single entry.
ii. Entries outside the Entry Period or failing to meet these Terms will be disqualified.
iii. All entries become the property of the Promoter and will not be returned.

PRIZES

8. There are a total of six award category prizes for this year’s campaign:

Metropolitan Restaurant Awards (for restaurants within Tokyo, Kanagawa, Saitama, Chiba, and Ibaraki)

1 Metropolitan Award — Highest Sales Value One (1) round-trip Air New Zealand economy airfare
ticket to New Zealand
2 Metropolitan Award — Highest Sales Value One (1) round-trip Air New Zealand economy airfare
(Adjusted for Seat Numbers) ticket to New Zealand.
3 Metropolitan Award — Highest Sales Volume One (1) round-trip Air New Zealand economy airfare
ticket to New Zealand.
4 Metropolitan Award — Highest Sales Volume - One (1) round-trip Air New Zealand economy airfare
(Adjusted for Seat Numbers) ticket to New Zealand.

Regional Restaurant Awards (for restaurants located outside Metropolitan Restaurant Award locations)

5 Regional Restaurant Award — Highest Sales Value | One (1) round-trip Air New Zealand economy airfare
ticket to New Zealand for the winner of the

6 Regional Restaurant Award — Highest Sales One (1) round-trip Air New Zealand economy airfare
Volume ticket to New Zealand for the winner of the
9. All prizes are non-transferable and there are no cash alternatives or other substitutes. The prize

excludes accommodation, transport and any other costs for travel in New Zealand.

10. The Promoter will liaise with winners individually to arrange delivery and presentation of the prize
within thirty (30) days of the winner's confirmation of the Notification.

11. Expenses for delivery for the prize will be borne by the Promoter. All other expenses not expressly
specified herein are the sole responsibility of the winner.

12. A prize may only be redeemed by the winner and the winner may be required to present personal
identification documents to prove their identity.

13. If due to circumstances beyond our control we are unable to provide the stated prize(s), we reserve
the right to award a substitute prize(s) of equal or greater value.

14. All prizes are subject to the terms and conditions of the manufacturer or supplier.

AWARD EVALUATION CRITERA

15. The winners of the six sales-based awards will be determined according to the below calculations. All
“eligible sales” refer to the number or value of eligible New Zealand wine bottles sold during the campaign
period.
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16. “Standardised price” means a fixed reference price assigned by the Promoter to each eligible wine
brand (or SKU), based on the suggested retail prices (SRPs) listed in the official SKU List provided to
participants.

Where multiple SKUs exist under the same wine brand, the Promoter will determine a single standardised
price using the median SRP of those SKUs. Where there is an odd number of SKUs, the median is the middle
value; where there is an even number, it is the average of the two middle values. This standardised price will
be applied to all SKUs within that brand.

Example: If Wine Brand X has four SKUs with SRPs of JPY 3,000, JPY 4,000, JPY 4,500, and JPY 8,000,
the standardised price will be JPY 4,250 (the average of JPY 4,000 and JPY 4,500), and this price will
be applied to all SKUs of that brand.

Standardised prices are used solely for the purpose of calculating Sales Value and do not reflect actual selling
prices.

Regional Restaurant Awards

Award Equation

Highest Sales Value Sales Value

=3 (Total Number of Eligible Bottles Sold x Standardised Price per SKU)

Highest Sales Volume Total Volume Score
= Sales Volume + SNS Bonus Points

Sales Volume
= Total Number of Eligible Bottles Sold (1 bottle = 1 point)

SNS Bonus Points

= Number of Eligible SNS Posts

(1 bonus point per eligible post. Each post must (1) include at least one of the official campaign
hashtags, (2) tag @discovernew.nz, and (3) include at least one eligible wine-brand hashtag.)

Metropolitan Restaurant Awards

Award Equation

Highest Sales Value Sales Value

=3 (Total Number of Eligible Bottles Sold x Standardised Price per Wine Brand*)

Highest Sales Volume | Sales Volume

= Total Number of Eligible Bottles Sold + Number of Seats**

Highest Sales Value Adjusted Sales Value
(Adjusted for Seat

= [2 (Total Number of Eligible Bottles Sold x Standardised Price per Wine Brand*)] + Number of
Numbers)

Seats**

Highest Sales Volume | Adjusted Sales Volume
(Adjusted for Seat

= Total Number of Eligible Bottles Sold + Number of Seats**
Numbers)
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**The number of seats will be based on the restaurant’s seating capacity as reported on Tabelog.

17. Selected winners may be required to verify the accuracy of their sales data and provide supporting
documentation upon request.

18. Winners will be selected at the Promoter’s office on 17 July 2026, 8:00am-4:30pm JPT in the
presence of an Independent Observer.

19. Notification and Acceptance:
a. Winners will be contacted via the email provided during registration.
b. Winners must confirm acceptance by 20 July 2026, 4:30pm JPT, providing proof of identity,
residence, and age (without including “My Number”).
c. Ifa winner fails to respond, provide documentation, meet eligibility, or otherwise comply, the
Promoter may conduct a redraw.
d. The Promoter’s decision is final.

GENERAL

20. The name of the winners and their home city will be collected and kept by the Promoters for thirty
(30) days after the end of the Entry Period for the purposes specified in clause 30, after which time it will be
destroyed.

21. We accept no responsibility for any illegible or incomplete Entries or any incorrect or inaccurate
information or lost or late Entries. Neither the Promoter nor any other person or party associated with this
Competition shall be liable for any loss or damage whatsoever suffered (including but not limited to indirect
or consequential loss or damage) or sustained in connection with either participation in this Competition or
with any prizes offered, except for any liability, which cannot be excluded by law (in which case such liability
is limited to the maximum extent allowable by law). Nothing herein limits our liability for death or personal
injury caused by our negligence.

22. This Competition and these Terms are governed by Japanese law and by entering this Competition
you acknowledge and agree to submit to the non-exclusive jurisdiction of the Tokyo District Court.

PERSONAL INFORMATION

23. The purposes for collecting participants’ personal information (including name, postal and email
address and phone and mobile number) (“Personal information”) are to conduct and administer the
Competition and in fulfilling prizes where applicable and to use for the promotion the Promoter will conduct.
If you are chosen to be a winner, you authorise us to share your Personal Information with the company
delivering the prize to your premises. For more information about the manner and purposes for which we
collect and use personal information, and your rights in respect of the Personal Information that we hold,
please visit our privacy policy at www.nzte.govt.nz/privacy-policy. Entrants may have a number of rights
under Japanese law in relation to their information.
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24.

The Promoter may request that the winner post a photo of the prize on their X account. The

Promoter may re-post that post for the purposes of identifying them as the winner of the Promotion without
any further reference, payment or other compensation to the winner.

25.

Unless participants have explicitly opted-in to receiving marketing communications from us, the

Promoter will not use the personal information for any other purposes than to carry out this Promotion.

TERMS AND CONDITIONS FOR THE AIR NEW ZEALAND PRIZES (PROVIDED AS PART OF THE NZTE AND AIR

NEW ZEALAND PARTNERSHIP)

26.

27.

28.

29.

30.

Validity of ticket: 1 year since the winners’ selection

Blackout dates: Even if seats are available within the travel period and on the website, they are not
available if the dedicated booking class for the ticket is full at the time of booking. Please note that it
is particularly difficult to secure seats on and around public holidays and peak periods, such as
spring/summer holidays, year end/New Year holidays, Golden Week, etc.

Non-transferrable: The person who can use the ticket is the winner. The ticket cannot be transferred
to third parties, including family and friends, or exchanged for cash.

Tax not included: The prize does not include airport facility fees and taxes, which must be paid
separately.

Other conditions: Please refer to the letter for booking methods and detailed Terms & Conditions.
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