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Terms and Conditions for Consumers (English)

New Zealand “Pour Yourself a Glass of NZ” Promotional Campaign 2026 in Japan

These Terms and Conditions (“Terms”) govern participation in the Pour Yourself a Glass
of NZ 2026 Consumer Prize Promotion (“Promotion”). The Promotion is organised by
New Zealand Trade and Enterprise, New Zealand Embassy, 20-40 Kamiyama-cho,
Shibuya-ku, Tokyo 150-0047, Japan (“Promoter”, “we”, “our”, “us”).

By participating in this Promotion, you agree to be bound by these Terms.

1. Eligibility
Participation in the Promotion is open to individuals who:

e Are 20 years of age or older (the legal drinking age in Japan)
¢ Areresidents of Japan

The following individuals are not eligible to participate:

¢ Employees of the Promoter

o Employees of participating restaurants or bars

¢ Employees of campaign partners, agencies, and suppliers involved in
administering the Promotion

¢ Immediate family members of the above individuals

The Promoter reserves the right to verify participant eligibility and may request proof of
age or identity.

2. Promotion Period

The Promotion runs from 1 June 2026, 8:00am JPT to 1 July 2026, 12:00am JPT (the
“Promotion Period”). Entries submitted outside this period will not be accepted.

3. How to Enter

No purchase is necessary to enter or win. Making a purchase will not increase the
chances of winning.

To enter the Promotion, participants must complete the official entry form during the
Promotion Period.

Participants will be required to provide basic information including:

e« Name
o Email address or contact details



¢ Confirmation that they are aged 20 years or older

Only one entry per person will be accepted unless otherwise stated.

Entries that are incomplete, illegible, or submitted outside the Promotion Period may be
disqualified.

4. Prizes

There are two (2) prizes available in the Promotion.

Each prize consists of:

One (1) return economy airfare ticket to New Zealand provided by Air New Zealand.
The total number of winners will be two (2).

The prize:

e Is non-transferable
e Cannot be exchanged for cash
e May not be substituted except at the Promoter’s discretion

The prize does not include:

e Accommodation

e Localtransportation within New Zealand
e Meals

e Travelinsurance

¢ Any other personal travel expenses

If due to circumstances beyond the Promoter’s control the stated prize becomes
unavailable, the Promoter reserves the right to substitute a prize of equal or greater
value.

5. Winner Selection

Prize winners will be selected through a random draw from all eligible entries received
during the Promotion Period.

The draw will take place at the Promoter’s office on 17 July 2026 in the presence of an
Independent Observer.

The Promoter’s decision is final in all matters relating to the Promotion.

6. Winner Notification and Acceptance

Winners will be notified using the contact information provided during entry.



Winners must confirm acceptance of the prize within the timeframe specified by the
Promoter.

If a winner cannot be contacted or fails to respond within the required timeframe, the
Promoter reserves the right to select an alternative winner.

7. Terms and Conditions for the Air New Zealand Prizes

(Provided as part of the NZTE and Air New Zealand partnership)

The airfare prizes provided by Air New Zealand are subject to the following conditions.
Ticket validity

Tickets must be used within one (1) year from the date the winners are selected.

Seat availability and blackout periods

Flights are subject to seat availability in a designated booking class allocated for the
prize tickets.

Even if flights appear available through public booking channels, seats may not be
available if the designated booking class is fully booked at the time of reservation.

Seat availability may be particularly limited during peak travel periods including:

e Japanese public holidays

¢ Golden Week

e Spring and summer holiday periods
¢ Year-end and New Year holidays

Non-transferable
The airfare prize may only be used by the prize winner.

Tickets cannot be transferred to any other person, including family members or friends,
and cannot be exchanged for cash.

Taxes and additional charges

The prize does not include airport facility fees, taxes, or other government-imposed
charges, which must be paid by the winner at the time of booking or travel.

Additional conditions

Detailed booking procedures and any additional terms will be provided to the winners in
a separate prize confirmation letter.

8. Responsible Consumption

The Promotion is intended to promote awareness and appreciation of New Zealand
wine. Participants are encouraged to enjoy responsibly in accordance with applicable



laws. Participants must comply with all applicable laws regarding alcohol consumption
in Japan.

9. Privacy

Personal information collected during the Promotion will be used solely for the
purposes of:

e administering the Promotion
e contacting winners
e prize fulfilment

The Promoter will handle personal information in accordance with applicable privacy
laws.

10. General Conditions
The Promoter reserves the right to:

¢ verify the validity of entries

o disqualify any participant who breaches these Terms or tampers with the entry
process

« modify, suspend, or cancel the Promotion if necessary due to circumstances
beyond its control

The Promoter’s decisions regarding the Promotion are final.
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